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Many of us had a box of

64 crayons when we were
young, and we come out

17 or 13 years later with the
equivalent of a throwoway
ballpoint pen. It's @ metaphor

tor what happens in our

everyday lives.

Color him creative:
Jordan Ayan, president
and founder of Chicago-
based Create-1t! Inc.

Creating Creativity

By WENDY MERI

§ e keeps a Slinky and a container of

. ,ﬂ_ Play-Dioh on his desk, he never
travels without his crayons and he loves to
doodle. Sound like an average 10-vear-old kid?
Maybe, but Jordan Ayan is actually the 3%-year-
old president and founder of Create-1t! Inc,

a Chicago-based consulting firm focusing on
creativity and innovation. Ayan, also a highly
regarded keynote speaker and author, counts
among his clients such companies as AT&T,
Sprint, NASA, Price Waterhouse, Kimberly-
Clark, Freddie Mac, Lucent Technologies, as well
as a number of banks, computer firms, and
aerospace and engineering companies. His recent
book, Aha! 10 Ways to Free Your Creative Spirit
arted Find Your Greal Tedeas, outlines ways to un-
leash our creativity, Among his tips and strate-
gies: starting a cartoon collection, drawing upside
down, learning to play an instrument, even imag-
ining you're Ted Koppel. We recently spoke with

110 America West Seplember 1907

Ayvan about “de-stressing,” finding creativity on
the Internet. and the benefits of Silly Putty,

America West: Why is it important that we

develop our creativity?
an: Part of being able to grow and develop

involves coming up with new ideas. Especially
today, with rightsizing, desizing, resizing, many
businesses are faced with needing to get more
output with fewer people. You can't force people
to do more unless they come up with some
creative, innovative ways to do what they do.

America West: How can creativity help us in

both our personal and our professional lives?
On the personal level, if you go back

to [psychologist Abraham] Maslow’s hierarchy-
of-needs theory, part of being self-actualized is
creating new things, We all have what 1 call a
creative C.O.R.E—an acronym that stands for
curiosity, openness to other people and their
ideas, risk taking, and the energy you put into
it. I've found that when people’s creative
C.O.RLE. is broad and they're creating new






